Powering The Brand Publishing Cloud
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It's 2013.
Content marketing

is the #1 digital
priority for brands.




Creating
original
content is

brands’ #1
challenge.

Content Marketing Challenges According to US
Marketers and Agencies, 2011 & 2012
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Cresting original content
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Understanding how it fits into our overall marketing strategy




“Contently is building the technological
plumbing that could one day underlie all

great brand publishing on the Web (and
a lot of traditional publishing as well).”

-Forbes




Contently

Our
Platform:

World’s largest network of
vetted, magazine-quality
freelance journalists.

-+

Cloud-based content
creation software as a
service.

“Contently is the
best platform for

high-end
publishing,"” says
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End-to-end content creation suite.




20,000+ journalists in a

= Github-like Community
CHRISTOPHER MASON
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Professional
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oo The Content Strategist

neip S www.contently. com/strategist

End-To-End Workflow In The

Cloud, Starting at $3-20k/mo
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By The Numbers

Gross

Revenue

Ending 2013 on a
$ run rate

SaaS

Added over § MRR
since Jan. Will add
another $ in Q4.
Currently $ in legal
review.

Q4201 Q12012 Q2202 Q32012 Q4202 Q12013

Will end 2014 at $

revenue run rate, according to projections.

Q22013 Q3208 Q4203

m




Annualized

$ : SaaS Revenue

value of -
customers ' |

closing in Q4 -

(logos of customers
in pipeline)

(secret sales sauce) | ‘




Our near-term opportunity:

Be the platform for brand
content creation.

Our goal:
Own the entlre value cham.

(Our pilot last month brought in $ : in distribution spend between 3 clients.)




| Contently

Here’s how we’re going to power
the brand publishing cloud.

Journalist Network / International Expansion

SaaS Workflow Platform

Multimedia Talent Expansion
: SECRET PLANS!

Series A, 1/2012 Series B, 12/2013




We already lead in market penetration because:

Everyone needs talent, and
we have the talent network.

Our unfair advantage:

The value chain starts with
creation.




Founders

‘ ‘ Joe Coleman, CEO
» (CashCrate > 3mm members)
[ {

Dave Goldberg, CTO

(Ouke, UPenn, LD/Business/C.S.)

m Shane Snow, CCO
(Columbia Journalism, Wired Magazine)

Key Employees ot 21

Val Paul Frederick, VP
N Product

n Sanjay Ginde, VP Tech
{RoundAsch)

Investors

. Lightbank

(\ ) Founder Collective
-~ '/

Contour Ventures
- ffivC
ARd™ + Angels

Advisors

- Scott Belsky
(Behance)

H Dharmesh Shah
V] Hubspot)

Financials

3.35MM  Raised to date

Technology

Ruby on Ralils

postreSQL




Contently




